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The B2B garketing landscape is a chaV‘ o

space. Enormous amounts of mon

and effort are being wasted on tactics
that don’'t get results.

Marketing doesn’t have to give you
nightmares — there is an easier, more
effective way. Read below to discover
six frightening facts about modern
marketing, plus seven tricks for survival
‘ in the modern marketplace.
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Bt of neople ages 25 t0 34
T pave run screaming from a
favorite wehsite hecause

of intrusive advertising.

-‘ ‘j
(Voltier Digital)

The arerage email list deteriorates

<2.5% Der year,

(HubSpot) <

LIS T Tricks
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1 54 % more leads are generated py inhound tactics
® than hy traditional paid marketing. wuosoon

Companies save an average of $20,000
ner year hy investing more in inhound marketing
than oythound marketing. oo

ol

Ihound leads cogt BO% lesg than Muthound leads.

(Search Engine Journal)

793 % of likely buyers use social h il @
® media in the hurchase process. oo % 9 -.b

8 0% of hysiness decision-makers
favor getting hrand information via an
article series rather than an ad.

(Content Marketing Institute)

B2B comhanies that hlog generate
B¢ % more leads der month
than those that don'f. cusspos

7 Businesses that use marketing automation fo myrture
o Dnrospects experience a 451% increase
i" qualified Ieads. (Salesforce)

e 7 e g ] 1 el L 4 i ‘g
S 10N senaig your e
" I e [ By a . e~ it A< s ot
e R g ; e 2

E: '”I_:_."':‘.' ” ' S { ||" 2 T -‘r_. .:;‘ jl I
- margeting dollars off to d

~ Get started today with a free 30-minute

i‘nbpund marketing action plan from the
i ; 'éXpérts at Square 2 Marketing to breathe
~ life into your marketing and get better,
;_'--_"faster results. : (o R
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https://hbr.org/2012/07/tweet-me-friend-me-make-me-buy
http://www.executiveboard.com/exbd-resources/content/digital-evolution/index.html
http://mashable.com/2011/10/30/inbound-outbound-marketing/
http://blog.hubspot.com/insiders/inbound-marketing-stats
http://www.hubspot.com/database-decay
http://www.hubspot.com/marketing-statistics
http://www.hubspot.com/marketing-statistics
http://blog.hubspot.com/insiders/inbound-marketing-stats
https://www.searchenginejournal.com/24-eye-popping-seo-statistics/42665/
https://business.linkedin.com/content/dam/business/sales-solutions/global/en_US/c/pdfs/idc-wp-247829.pdf
http://www.exacttarget.com/blog/50-content-marketing-stats/
https://www.salesforce.com/blog/2014/01/20-marketing-automation-stats.html
http://www.square2marketing.com/schedule-your-free-30-minute-marketing-assessment-2
http://www.square2marketing.com/



